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CALGARY - As the Canadian Cattle Identification Agency (CCIA) moves into its 10th year as an industry initiated and industry led traceability program, value added initiatives are beginning to play a more important role.

Producers are being encouraged to register their legal land description to create a unique premises identification number and age verify their animals as further steps towards the efficient containment and eradication of animal disease and meeting market access demands.  Additional services, including move-in and move-out functions, are slowly being recognized by producers as valuable steps towards full animal movement tracking.

With any new initiative comes growing pains, and nowhere is this more evident than in the area of Age Verification. Nanita Blomquist, a CCIA Mobile Field Representative in Alberta, believes that the biggest problem is the misconceptions surrounding CLTS use.

“It’s not as difficult as people think, it really is a quick process and there are lots of resources available to help.”

One such resource is the staff at the CCIA’s call centre who will walk producers and industry partners through age verification. By calling 1-877-909-BEEF, you will be put in touch with a customer service representative who will help you through the process and give you some tips for future database activity.

Jackie Dann, who works with Alert Agri Distributors in Manitoba, has seen first hand how the CCIA staff can make the process of age verification a matter of minutes.

“There was a mix up with the age verified cattle and a CCIA customer service representative, was able to help us go back through and verify those cattle and get them to sale. She was absolutely awesome. Age verification is a huge benefit for us and my customers.”

Not all producers are currently participating in age verification of cattle, but as of January 14th, 2008 more than 2.24 million birthdates of active animals under 30 months were recorded in the CLTS database. 
“As a producer myself, I see the long term benefits of age verification,” says Blomquist. “The biggest challenge is that often producers don’t see the return on the time and work they put into verifying their calves, but I see more buyers bidding on my calves because they are age verified and I see more export markets open to them.”

Dann agrees. “For one thing it is good for the industry. The system works. If we verify the cattle and put in their dates, when we have problems we now have a method by which to track it, and it works.”

Along with a growing interest in age verified calves from external markets and the cost saving benefit from no longer needing to use dentition, there are significant savings gained by identifying cattle under and over 30 months for required SRM removal procedures.  The biggest benefit to age verification, and other value-added initiatives, however, continues to be the integrity that the Canadian Cattle Industry has gained. Known as a world leader in radio identification and animal tracking, cattle industries throughout the globe now look to the CCIA as a guideline to industry standards as age verified cattle become increasingly in demand by foreign markets.

“We all have to do our part to ensure the integrity of the system,” says Dann. “You may not think it’s worth the time today but when you are marketing your cattle, and if you’re selling age verified cattle, you are going to see the advantage. It is a short term pain for a long term gain.”
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